
The Client
Abigail Warner Ltd is a busy creative studio based in 
Derby, which specialises in the design and production 
of bespoke, luxury personalised wrapping papers and 
other printed paper goods. 

It works with a diverse range of clients, from prestige 
retailers and wedding suppliers to creative brands, 
while its private client list includes customers from 
society, celebrities and royalty.

It designs exclusive seasonal collections for Harrods, 
Selfridges and John Lewis, working closely with these 
brands to develop beautiful products and services.

The Challenge 
The business was founded 12 years ago and built its 
reputation for quality initially by word of mouth and 
organic growth. However, as word spread, orders 
quickly came in and the business started winning bigger 
contracts from clients across the UK and Europe. 

As a fast-growing business, the company wanted to 
redevelop its existing website to ensure it better reflected 
its brand and range of products and services. It also 
wanted to develop a digital solution which would give 
it the ability to engage with retailers and enable them to 
view products and place orders online, rather than over 
the phone.

The Solution 
We provided grant funding of £1,900 towards the 
development of a new website and app.

As well as showcasing the firm’s full range of 
products to consumers and allowing them to buy 
directly through the site, the new website includes a 
dedicated portal for trade partners.

The portal allows retailers to create an account and 
place trade orders via the ecommerce web store. 

Sector: 
Retail consumer 
goods

District: 
Derby City

No of employees: 
5

Support received:

●● Grant funding.
Bespoke digital
advice.

Impacts:

●● High-profile
contract wins,
including
Selfridges

●● Increase in direct
B2C sales
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sales success



The D2N2 Growth Hub gives SMEs across Derby, Derbyshire, Nottingham and Nottinghamshire access to fully-
funded workshops, financial support and free one-to-one advice to help them introduce new digital technology to their 
organisations.

It is part-funded by the European Regional Development Fund, and delivered by East Midlands Chamber (Derbyshire, 
Nottinghamshire, Leicestershire) in partnership with Nottinghamshire and Derbyshire County Councils, Nottingham and 
Derby City Councils, and Rushcliffe Borough Council.

Delivered in partnership with:

“The support we have received from the Digital Growth 
Programme has been great and has really enabled us to 
take our website – and our business – to the next level. 

“Technology evolves fast and as a luxury brand, it is key 
for us to be able to properly showcase our identity and 
values, as well as engage with our customers and provide 
an exceptional level of service.

“Our new website and app enable us to do that and have 
been key in helping us to continue to acquire new clients 
and launch new product ranges.”

- Abigail Warner

The Impact 
Since the website 
has gone  live, 
the firm has won a 
number of high-profile 
contracts with retailers 
including Selfridges. 

This, in turn, has led to an 
increase in B2C sales, as 
consumers who have seen 
Abigail Warner products in 
prestige retailers are now able to 
enquire and buy directly from the 
online ecommerce store. 

To keep up-to-date on the digital support in your area visit 
d2n2-digital.co.uk or call 0333 006 9178


